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Philippines Introduction: Retail businesses face growing competition, technological changes, and shifting

consumer behavior, making entrepreneurial orientation (EO) important for business performance.
However, evidence on this relationship in local Philippine retail settings remains limited.

Objective: This study examined the influence of EO on retail business performance in Kidapawan

City in terms of proactiveness, innovativeness, risk-taking, autonomy, and competitive aggressiveness.

Methods: A descriptive-causal design was employed with 305 retail business owners or managers
selected through simple random sampling. Data were collected using a structured five-point

Likert-scale questionnaire and analyzed using descriptive statistics and multiple regression analysis.

Results: All EO dimensions were rated highly: proactiveness (WM = 3.79), innovativeness (WM =
3.74), risk-taking (WM = 3.68), autonomy (WM = 3.74), and competitive aggressiveness (WM =
3.72). Business performance was also rated positively (WM = 3.77). The regression model was
significant, F(5, 299) = 14.40, p < .001, explaining 19.4% of the variance in business performance (R*
= .194; adjusted R* = .180). Among the five dimensions, only risk-taking significantly influenced
business performance.
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The retail sector plays an essential role in economies worldwide, connecting producers with
consumers and contributing significantly to employment and economic growth. In the Philippines, retail
businesses have expanded rapidly, helping to drive local economic development). However, these
businesses face increasing challenges such as strong competition, technological changes, and shifting
consumer behavior which require continuous adaptation to maintain strong performance (Sellappan &
Shanmugan, 2021).

In the study of Abdulrab et al. (2021), entrepreneurial otientation (EO) refers to a business
approach to decision-making and strategy that is characterized by innovation, willingness to take risks,
proactive behavior, competitive drive and independent decision-making. Also, in their study on small and
medium enterprises (SME) in Saudi Arabia confirmed that entrepreneurial orientation enhances both
financial and non-financial performance, making businesses more competitive and sustainable. Similarly,
the study of George and Elrashid (2020), on retail pharmacies in Bahrain suggests that innovation and
risk-taking are particularly crucial for achieving business success, underscoring the value of an
entrepreneurial mindset in highly competitive markets. However, although Salem et al. (2023) examined
the link between EO and business performance, their study did not use a descriptive-causal design,
limiting its ability to establish cause-and-effect relationships. Moteover, much of the existing literature
faces methodological and contextual limitations, such as reliance on convenience sampling, which may
reduce the generalizability of findings.

The purpose of the study was to examine the influence of entrepreneurial orientation on the
performance of retail businesses in Kidapawan City. Specifically, the study aimed to describe the business
profile; assess the entreprenecurial orientation of retail businesses, assess the performance of retail
businesses, and determine whether entreprencurial orientation significantly influence the performance of
retail businesses.

Based on these findings, the study aimed to offer recommendations to help retail owners and
managers develop strategies that enhanced competitiveness and sustainability. It is further intended to
support local government units and policymakers by supplying information useful for designing
entrepreneurship-related programs such as skills training, financial support, and business-friendly
regulations. The study was conducted in Poblacion, Kidapawan City, Cotabato, from September to
October 2025. The area was selected because it is the city’s commercial center, with diverse retail
establishments ranging from micro to medium-sized businesses, making it suitable for examining
entrepreneurial orientation and business performance. The period also allowed adequate time for data
collection and analysis.

2.1. Research Design

This study was quantitative in nature and used both descriptive and causal research designs. The
respondents’ business profiles, including their type of business, years of operation, and number of
employees, and the assessment of entrepreneurial orientation and the performance of retail businesses
were described using the descriptive research design. Meanwhile, a causal research design was used to
determine whether entrepreneurial orientation in terms of proactiveness, innovativeness, risk-taking,
autonomy, and competitive aggressiveness significantly influence the performance of retail businesses.

2.2. Respondents and Sampling Procedure

The study has 305 respondents, consist of owners and managers of registered retail businesses
operating at least one (1) year in Poblacion, Kidapawan City. The selected owners and managers aged
between 25 to 59 years old were chosen as the respondents as they are likely the one who knows their
business well. As a result, they are the most relevant participants to study in examining of how
entrepreneurial orientation influence the performance of retail businesses. The study respondents, which
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was selected using a random sampling technique. The researcher first compiled a complete list of
registered retail businesses from the Business Permit and Licensing Office (BPLO) in Kidapawan city to
determine the potential respondents. The required sample size was computed using the Raosoft online
sample-size calculator with a 5% margin of error and a 95% confidence level; this resulted in a target of
305 respondents. The researcher then performed a drawing of lots and randomly selected respondents
to ensure that each registered retail business in Kidapawan City had an equal chance of selection,
thereby minimizing selection bias and enhancing representativeness.

2.3. Research Instruments

To obtain the necessary data, the researcher used an adapted questionnaire based on the
research of Farrington et al. (2011) titled “The Influence of Entrepreneurial Orientation on Small
Business Success.”” This instrument measured five dimensions of entrepreneurial otientation:
proactiveness, innovativeness, risk-taking, autonomy, and competitive aggressiveness. The researcher
also adapted a questionnaire on business performance on the same authors. Additionally, the survey
questionnaire was divided into three (3) parts. The first part comprises questions regarding the business
profile of respondents. This part includes the respondents’ type of business, years in operation and
number of employees. The second part, on the other hand, contain twenty-five (25) statements that
measures entrepreneurial orientation. Finally, the third part of the survey questionnaire consists of seven
(7) statements that assess the performance of retail businesses.

All item were rated using a 5-point Likert scale interpreted as 5=Strongly Agree, 4=Agree,
3=Neutral, 2=Disagree, and 1=Strongly Disagree. A reliability test was also utilized in the study to
determine the Cronbach Alpha value, which must have an acceptable value ranging from 0.70 to 0.95 or
higher. Based on the results, proactiveness obtained a Cronbach’s Alpha of 0.719, indicating acceptable
reliability. Innovativeness recorded a value of 0.872. Risk-Taking obtained a value of 0.857. Autonomy
has a value of 0.871, while competitive aggressiveness yielded 0.740, which also reflects reliable
measures. Furthermore, the performance of retail businesses obtained a Cronbach’s Alpha of 0.824,
indicating reliability. Therefore, all items under each variable used in the study were considered reliable
and acceptable for analysis.

2.4. Data Collection and Analysis

The study employed a structured procedure for collecting primary and secondary data. Ethical
approval was secured through the Research Ethics Committee (RECO) Office, and the survey
questionnaire was accompanied by an informed consent form following the issuance of the certificate of
conduct. After approval, structured questionnaires were administered to the respondents, with
standardized instructions and clarification provided as needed. Adequate time was allowed for
completion, and all collected data were handled in accordance with Republic Act No. 10173, or the Data
Privacy Act of 2012. Secondary data were obtained through a review of relevant scholarly articles, books,
reports, and other credible sources to establish the theoretical and empirical foundation of the study and
inform the interpretation of findings. Descriptive statistics, including frequency and percentage, were
used to summarize the respondents’ business profiles. Weighted means and standard deviations were
computed to describe entrepreneurial orientation and retail business performance. Responses were
interpreted using a five-point Likert scale, wherein 4.50-5.00 indicated Strongly Agree, 3.50—4.49 Agree,
2.50-3.49 Neutral, 1.50-2.49 Disagree, and 1.00-1.49 Strongly Disagree. Multiple regression analysis
was employed to examine the associations between the five dimensions of entrepreneurial orientation
and retail business performance. The regression model was specified as:

Y = \beta_0 + \beta_1X_1 + \beta_2X_2 + \beta_3X_3 + \beta_4X_4 + \beta_5X_5 + \varepsilon

where Y represents retail business performance; X1 = proactiveness, X2 = innovativeness, X3 =
risk-taking, X4 = autonomy, and Xs = competitive aggressiveness; o is the intercept; 31—fs are the
regression coefficients representing the estimated associations between each entrepreneurial orientation
dimension and business performance, holding the other predictors constant; and e represents the error
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term accounting for unexplained variation in the dependent variable. Statistical significance was
evaluated using the predetermined level of significance.

2.5 Ethical Considerations

This study ensured the integrity, confidentiality, and protection of all participants. Informed
consent was obtained from each participant, who was informed of the study’s purpose, procedures, and
their right to withdraw at any time. Confidentiality and anonymity were maintained by ensuring no
personal identifiers were collected. All data were secured and used solely for academic purposes.
Honesty and integrity were upheld throughout the entire research process, with all sources propetly
cited.

3.1. Business Profile of the Respondents

The data presented in Table 1 shows the business profile of the respondents in terms of types
of business, years in operation, and number of employees. The findings indicate that 98% or 299 operate
as sole proprietorships, while 2% or 6 operate as corporation. When it comes to years in operations, the
highest number of businesses had been running for 1 to 5 years (37.70%), followed by those operating
for 6 to 10 years (24.27%) and 11 to 15 years (18.03%). Other businesses had operated anywhere from
16 to 20 years (18.03%) up to 21 years and above (1.97%), showing that the group included both new
and long-established businesses. In terms of employees, the majority of respondents managed
businesses with 1 to 5 employees (90.49%). Only few had 6 to 10 employees (8.20%), while only 11 to
15 employees (0.66%) or 16 and above employees (0.66%).

Table 1. Business profile of the respondents.

Variables Frequency (n=305) Percentage (%)

Types of Business
Sole Proprietorship 299 98.00
Corporation 6 2.00

Years of Operation

1 to 5 years 115 37.70

6 to 10 years 74 24.27

11 to 15 years 55 18.03

16 to 20 years 55 18.03

Above 21 years 6 1.97
Number of Employees

1-5 276 90.49

6-10 25 8.20

11-15 2 0.66

16 and above 2 0.66

3.2,
Entrepreneurial orientation in terms of Proactiveness.

Table 2 below presents the entrepreneurial orientation in terms of proactiveness. The results
show an overall mean score of 3.79 with a standard deviation of 0.61 corresponds to the qualitative
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description agree, which indicates that the businesses actively seek market opportunities and adopt
forward-looking strategies. This is supported by Hapsari et al. (2024), who emphasized that proactive
firms tend to anticipate market trends and secure a competitive advantage. Furthermore, Rezaei et al.
(2022), concluded that proactive behavior positions SMEs for sustained competitive performance by
enabling them to respond eatly to emerging opportunities and threats. Among the statements, the retail
businesses agreed that continually pursuing new opportunities is vital to the performance of the
business, resulting in the highest weighted mean of 3.83 (SD=0.85).

In line with Gunasekara et al. (2020), proactive behaviors enable small businesses to respond
effectively to changing consumer demands, supporting the high proactiveness observed in the present
study. Ogundare and van der Merwe (2024) further affirmed that opportunity-seeking promotes
competitive advantage, significantly enhancing business performance. On the other hand, the lowest
mean scores but still favorable statement, with a mean of 3.74 (SD=0.79), shows that while businesses
value innovation, some may not consistently prioritize the development of new products, services, or
processes. As emphasized by Sellappan and Shanmugam (2021), proactive firms are more competitive
because they anticipate trends and adjust eatlier than others. Kiss et al. (2022), also noted that
proactiveness leads to innovation only when firms possess adequate internal capacities, leadership
support, and resources.

Table 2. Entrepreneurial orientation in terms of proactiveness.

Statements Weighted Mean Standard Qualitative
Deviation Description

1. The retail business places a strong

emphasis on new &
3.74 0.79 Agree

innovative products/services.
2. The retail business is continually 3.83 0.85 Agree
pursuing new opportunities.

3.The retail business is continuously 3.79 0.79 Agree
secking out new
products/setvices/processes.

4. The retail business places a strong
emphasis on continuous improvement in

products, service delivery/ processes. 378 0.85 Agree
5. The retail business is continuously 3.80 0.92 Agree
scanning the business environment to
identify future opportunities.

Overall Mean 3.79 0.61 Agree

Note: Interpretation of the weighted mean are as follow: 4.50 — 5.00 (Strongly Agree); 3.50 — 4.49 (Agree); 2.50 —
3.49 (Neutral); 1.50 — 2.49 (Disagree); 1.00 — 1.49 (Strongly Disagree)

3.2.1. Entrepreneurial orientation in terms of Innovativeness.

The Table 3 below presents the entrepreneurial orientation in terms of innovativeness with a
mean score of 3.74 and a 0.60 standard deviation, indicating that respondents generally perceive their
businesses as open to creativity, experimentation, and continuous improvement. The respondents agreed
with statements describing an increase in the number of products and services offered, encouragement
of experimentation and the regular introduction of new offerings and processes both resulting the
highest mean statement of 3.78 (SD=0.75) and (SD=0.82) respectively, this implies that experimentation
and creativity are strongly encouraged in these businesses, reflecting their willingness to explore new
approaches that can enhance their offerings.
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This aligns with Permatasari and Praswati (2024), who emphasize that innovation reflects
entrepreneurial orientation and enables firms to create their own market space through unique products,
services, and processes. Moreover, Paredes (2024), experimentation fosters employee-generated ideas
and drives continuous improvement, which supports innovation even in resource-constrained small
firms Meanwhile, the lowest mean of 3.68 (SD=0.82) indicates that while innovation is practiced, some
retailers do not frequently increase or expand their product or service lines.

This implies that businesses may prefer refining current offerings rather than diversifying
extensively. It was supported by Wahyuni and Sara, (2020) Fransisca and Soelaiman, (2023). the that
innovative firms often achieve higher performance because their unique value propositions help attract
and retain customers. In addition, the growing digital transformation in the retail sector highlights that

the use of technological advancements can improve operational efficiency and customer engagement
(Khan et al., 2021).

Table 3. Differences in the Dimensions of Culturally Responsive Pedagogy Between Private and Public
School Teachers

Weighted Mean Standard Deviation Qualitative Description
Statements

1. The retail business has

increased the number of 3.68 0.82 Agree
setvices/products

offered during the past

years.

2. Experimentation and 3.78 Agree
creativity to continuously 0.75

come up with new products

and/or processes are

encourage in the business.

3. The retail business 3.78 0.85 Agtree
regularly introduces new

services/products/processe

S..

4. In the past few years,

the retail business has 3.72 0.81 Agree
introduced many new

lines of products and/or

services.

Overall Mean 3.74 0.60 Agree

Note: Interpretation of the weighted mean are as follow: 4.50 — 5.00 (Strongly Agree); 3.50 — 4.49 (Agree); 2.50 —
3.49 (Neutral); 1.50 — 2.49 (Disagree); 1.00 — 1.49 (Strongly Disagree)

3.2.3. Entrepreneurial orientation in terms of risk-taking

The table 4 presents the entrepreneurial otientation in terms of risk-taking. Risk-taking
recorded a mean score of 3.68 and a standard deviation of 0.60, indicating that respondents show
openness to pursuing ventures or decisions involving considerable uncertainty. This result aligns with
Dionysus (2020), who defines risk-taking as a firm’s readiness to allocate resources despite uncertainty,
and with Upadhyay et al. (2022) and Widodo (2023), who emphasize that risk-taking is essential for
sustaining competitiveness, especially in dynamic retail environments.

Furthermore, the highest statements recorded a mean of 3.72 (SD=0.82), reflecting retailers’
willingness to commit significant assets to high-risk and high-return ventures, suggesting strong
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confidence in pursuing profitable opportunities. This implies that local retailers are inclined to invest
strategically when returns are foreseeable, and maybe willing to allocate resources to opportunities
perceived to have potentially favorable returns. Supported by Abdulrab et al. (2021), who conclude that
calculated risk-taking enhances financial performance and enables firms to generate profit. Also, Tang et
al. (2021), businesses with a strong willingness to commit resources to uncertain

Table 4. Entreprencurial orientation in terms of risk-taking.

Statements Weighted Mean Standard Deviation Qualitative Description

1. The retail business is willing to

commit a relatively large portion of

assets to pursue a high-risk, high-return 3.72 0.82 Agree
project.

2. The retail business has a strong
preference for high projects (with
chances of very high returns). 3.69 0.82 Agree

3. The retail business is very often the
first among competitors to introduce

new products/services, and/ot 3.64 0.84 Agtee
operating technology when dealing with
customers.

Overall Mean 3.68 0.60 Agree

Note: Interpretation of the weighted mean are as follow: 4.50 — 5.00 (Strongly Agree); 3.50 — 4.49 (Agree); 2.50 —
3.49 (Neutral); 1.50 — 2.49 (Disagree); 1.00 — 1.49 (Strongly Disagree)

On the other hand, the lowest statements but still favorable recorded a mean of 3.64
(SD=0.84), related to being eatly adopters of new products, services, or technologies, indicate a more
cautious stance toward pioneering innovations. This confirms the view of Saputra et al. (2022) that firms
often hesitate to lead in new product or technology introduction, even though early adoption can result
in competitive advantages. In addition, Pilawa (2022), shows that the business often adopts fast-follower
strategies rather than pioneering innovations due to financial and operational constraints.

3.2.4. Entrepreneurial orientation in terms of Autonomy.

The data presented in Table 5 shows the entreprencurial orientation in terms of autonomy, with
a mean of 3.74 and a 0.55 standard deviation, which reflects agreement among respondents that their
employees are empowered to act independently and exercise discretion in their tasks. This implies that
retailers appear to encourage employees to manage responsibilities with minimal oversight, contributing
to more responsive service delivery. This finding aligns with Ma (2022) highlights that autonomous
employees are more proactive in addressing customer needs, while Rigtering and Weitzel (2020) found
that autonomy strengthens initiative-taking and problem-solving in small business settings.

Respondents supported statements indicating that employees are encouraged to manage their
own work, exercise independence in their duties, and employ different creative methods to accomplish
their tasks, resulting in both a mean score of 3.83 (SD=1.34) and (SD=0.78), respectively. This indicates
that granting autonomy can enhance employee engagement, creativity, and operational efficiency, which
is aligned with Hernandez-Linares et al. (2020) who emphasize that autonomy fosters creativity and
strengthens innovation. Moreover, it is supported by Bhandari and Amponstira (2020) who note that
autonomy leads to better work performance and higher motivation. Furthermore, Covin et al. (2020)
highlight that organizations that grant autonomy achieve higher employee engagement, improving
service delivery and operational efficiency.
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Meanwhile, the lowest-rated item, with a mean of 3.66 (SD=0.91), shows that some firms still
require employees to go through justification and approval procedures before making decisions. This
implies that while autonomy is encouraged, some structured processes remain to ensure accountability.
It is aligned with Permatasari and Praswati (2024), who report that balancing autonomy with procedures
improves job satisfaction and reduces employee turnover. Additionally, Ardhi et al. (2021) note that
granting employees some decision-making authority, even with oversight, enables faster identification
and capture of market opportunities.

Table 5. Entreprencurial orientation in terms of Autonomy.

Statements M SD Interpretation

1. Employees are encouraged to manage their own work. 3.83 1.34 Agree
2. Employees have enough flexibility to resolve problems. 3.83 0.78 Agree
3. Employees have autonomy in doing the job. 3.74 0.83 Agree
4. Employees do the job without continual supervision. 3.69 0.83 Agree
5. Employees are allowed to be creative and try different methods to complete 3.77 0.78 Agree
the job.

6. Employees are allowed to make decisions without going through elaborate 3.62 0.91 Agree

justification and approval procedures.

7. Employees seldom have to follow the same work methods or steps while 3.66 0.84 Agree
performing their day-to-day tasks.

Overall 3.74 0.55 Agree

Note: Interpretation of the weighted mean are as follow: 4.50 — 5.00 (Strongly Agree); 3.50 — 4.49 (Agree); 2.50 —
3.49 (Neutral); 1.50 — 2.49 (Disagree); 1.00 — 1.49 (Strongly Disagree)

3.2.5. Entrepreneurial orientation in terms of Competitive Aggressiveness.

The data presented in Table 6 presents the entrepreneurial orientation in terms of competitive
aggressiveness. The result shows a mean score of 3.72 and a 0.58 standard deviation, indicating that
retail businesses adopt assertive strategies to outperform competitors. The highest statement recorded a
mean of 3.77 (SD=0.81) where respondents agreed that their businesses operate aggressively and
competitively in the marketplace, this reflects a strategic posture where businesses actively position
themselves against competitors and seek to secure market dominance.

It implies that retailers actively implement strategies, such as competitive pricing, promotions,
and service enhancements, to outperform competitors and strengthen their market position. This
finding is aligned with Aroyeun et al, (2019), shows that such aggressive strategies can generate
immediate increases in sales and strengthen customer loyalty. Hapsari et al. (2024), competitive
aggression reflects the intensity with which firms compete for market domination. In addition, Doulani
et al. (2020) emphasize that such aggressive strategies help firms secure market share. Also, Fransisca
and Soelaiman (2023) note that strategic expansion initiatives further enhance competitiveness.

Meanwhile, the lowest mean of 3.67 (SD=0.82) indicates that retailers are less proactive in
assuming an aggressive posture to address industry trends that may threaten their survival or
competitive position. Al-Harthi et al. (2024) explain that taking a combative stance is essential for
confronting competitors and also, they explained that aggressive competitive strategies contribute
substantially to firm performance, particularly in highly saturated markets. While, Sellappan and
Shanmugam (2021) note that reluctance to act aggressively may restrict potential performance gains.

Table 6. Entreprencurial orientation in terms of Autonomy.

Statements M SD Interpretation
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1. In dealing with competitors, the retail business typically adopts a very 3.76 0.84 Agree
competitive “outdo the competitor” approach.

2. The retail business is aggressive and intensely competitive. 3.77 0.81 Agree
3. The retail business effectively assumes an aggressive posture to combat industry 3.67 0.82 Agree

trends that may threaten its survival or competitive position.
4. The retail business assumes an offensive, combative posture to overcome threats 3.69 0.81 Agree
posed by competitors.

5. The retail business strives to obtain the “first-mover” advantage. 3.69 0.88 Agree

Overall 3.72 0.58 Agree

Note: Interpretation of the weighted mean are as follow: 4.50 — 5.00 (Strongly Agree); 3.50 — 4.49 (Agree); 2.50 —
3.49 (Neutral); 1.50 — 2.49 (Disagree); 1.00 — 1.49 (Strongly Disagree)

3.3. Performance of Retatl Businesses.

The data in Table 7 presents the business performance of retail businesses. It obtained an
overall mean score of 3.77 and a standard deviation of 0.62, which has a qualitative description of agree
that indicates that respondents view their businesses as financially stable, profitable, and experiencing
positive growth. This finding is consistent with Setiawan et al. (2025), who emphasize that increased
sales and effective capital utilization contribute substantially to stronger financial outcomes in retail
tirms. Bhattacheryay (2023) likewise noted that effective working capital management enhanced liquidity,
solvency, and profitability, thereby reinforcing financial strength. Similarly, Odonkor et al. (2024)
asserted that strategic financial practices such as cost control, risk mitigation, and investments in
technology supported sustainable growth in small and retail enterprises. Among the statements,
attainment of planned growth rates resulted in the highest mean of 3.83 (SD= 0.75), it implies that many
retailers were able to meet or exceed their internal performance targets. This aligned with the findings of
Mandipa and Sibindi (2022), who reported that effective management of current assets and liabilities
enabled firms to maintain consistent growth. Arinaitwe and Byamukama (2025) further emphasized that
budgeting, forecasting, and cash flow management served as essential drivers of business growth,
particularly among SMEs. Respondents agreed that their businesses experienced growth in turnover,
maintained profitability, and demonstrated financial security. These indicators reflect a positive
assessment of business performance, consistent with the relatively high entrepreneurial orientation
observed eatlier. Meanwhile, the lowest-rated item, with a mean of 3.73 (SD=0.78), which expressed
slightly lower confidence in their overall financial security. This implies that despite the generally positive
performance, some retailers may still face challenges related to financial security or cash flow. Mayasari
and Nengzih (2023) highlight that sound capital management and proper liquidity control are crucial for
sustaining financial stability in retail businesses.

Table 7. Performance of retail businesses

Weighted Mean Standard Deviation Qualitative Description

Statements
1.The retail business has
experience growth in turnover 3.78 0.79 Agree
in the past years.
2. The retail business has
experienced growth in profits in 374 0.75 Agree
the past year.
3. The retail business is
achieving its planned growth 3.83 0.75 Agree
rate.
4. The retail business can be

3.81 0.79 Agree

regarded as successful.
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5.The retail business is
profitable. 3.77 0.81 Agree
6. The retail business is

. 3.73 0.78 Agree
financially secure.
7.The retail business is
achieving the financial goals that 3.74 0.79 Agree
have been set for it..

Overall Mean 3.77 0.62 Agree

Note: Interpretation of the weighted mean are as follow: 4.50 — 5.00 (Strongly Agree); 3.50 — 4.49 (Agree); 2.50 —
3.49 (Neutral); 1.50 — 2.49 (Disagree); 1.00 — 1.49 (Strongly Disagree)

3.4. Influence of Entrepreneurial Orientation on the Performance of Retatl Businesses

The data in table 3.4. below shows the regression analysis indicated that the model was
statistically significant, F (5, 299) = 14.40 (p < .001), suggesting that the combined predictors of
proactiveness, innovativeness, risk-taking, autonomy, and competitive aggressiveness have a significant
influence on the performance of retail businesses. Also, the assumptions undertlying the multiple
regression analysis were assessed using the Shapiro-Wilk and Breusch-Pagan tests. The Shapiro—Wilk
test indicated that the residuals did not significantly deviate from normality (W = 0.996, p =.719). The
Breusch—Pagan test was also not statistically significant (y* (5) = 6.26, p = .281), indicating no significant
evidence of heteroscedasticity. The reported p-values were greater than the 0.05 significance level,
indicating that there was no statistically significant evidence of violation of the normality and
homoscedasticity assumptions. Thus, the residuals were considered sufficiently consistent with the
assumptions required for the regression analysis.

The model produced an R? value of 0.194, it means that 19.4% of the variation in retail business
performance can be explained by these five dimensions of entrepreneurial orientation. This shows that
nearly one-fifth of business performance is influenced by the entrepreneurial behaviors and
decision-making styles of retail owners. The adjusted R*= 0.180 provides a more precise estimate by
considering the number of predictors in the model. This indicates that 18% of the variation in business
performance is reliably explained after adjusting for model complexity. Although this explained variance
is moderate, it is meaningful in business where performance is also shaped by external factors such as
market competition, customer demand, inflation, and economic conditions. This supports the view of
Abu-Rumman et al. (2021), who emphasized that entrepreneurial orientation affects firm performance,
though the level of impact may vary depending on industry and environmental conditions. Among the
tive predictors, risk-taking was the only factor that significantly influence the retail business performance
(8=0.2032, p=0.007). This means that a one-unit increase in tisk-taking behavior corresponds to a
0.20-unit increase in business performance, holding other factors constant. This implies that retailers
who take calculated risks such as adopting new technologies, entering new markets, expanding product
lines, or investing in high-return ventures are more likely to achieve better financial outcomes.

This finding aligns with Abdulrab et al. (2022), who highlighted that calculated risk-taking
strengthens business performance by enabling firms to seize growth opportunities. Similarly, Upadhyay
et al. (2022) and Widodo (2023) noted that risk-taking helps firms stay competitive in changing markets,
while Saputra et al. (2022) pointed out that it supports market expansion and business diversification. In
contrast, proactiveness (p=0.079), innovativeness (p=0.620), autonomy (p=0.065), and competitive
aggressiveness (p=0.858) did not show a significant influence on retail performance. Although these
dimensions had high mean scores, their influence may not immediately translate into measurable
performance results. This is consistent with Kharisma et al. (2020) and Abu-Rumman et al. (2021), who
suggested that the influence of entrepreneurial orientation depends on factors like market stability,
competition, and resource availability. For example, proactiveness and innovativeness may trequire
long-term application to generate financial benefits, while autonomy and competitive aggressiveness
may only affect performance under strong market pressures. Even though these predictors were not
statistically significant, the positive coefficients of proactiveness and autonomy indicate that they may
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still contribute positively to business performance. This agrees with Sellappan and Shanmugam (2021),
who stated that proactive and autonomous behaviors can strengthen a firm’s strategic position, but their
effect on financial outcomes may take time and require alignment with overall business strategies.

Table 8. Influence of entrepreneurial orientation on the performance of retail businesses

Predictor B SE t D
Intercept 1.7098  0.2510 6.813 <.001
Proactiveness 0.1333  0.0755 1.765 .079
Innovativeness 0.0399 0.0817 0.488 .626
Risk-taking 0.2032  0.0755 2.693 .007
Autonomy 0.1628  0.0880 1.849 .065
Competitive aggressiveness 0.0144  0.0802 0.180 .858

This study was conducted to determine the influence of entrepreneurial orientation on the
performance of retail businesses in Kidapawan City by assessing the five key dimensions: proactiveness,
innovativeness, risk-taking, autonomy, and competitive aggressiveness. A descriptive-causal research
design was employed, utilizing a structured survey questionnaire to collect data from selected retail
business owners/managers. The findings revealed that respondents demonstrated high levels of
agreement across all entrepreneurial orientation dimensions, indicating that retail businesses consistently
show forward-looking behavior, openness to new ideas, willingness to pursue uncertain opportunities,
employee independence, and assertive competitive strategies. The performance of retail businesses was
also evaluated positively, with respondents reporting satisfactory levels of profitability, financial security,
and growth in turnover. Regression analysis showed that entrepreneurial orientation, as a whole,
contributed to explaining the performance of retail businesses. However, among the five dimensions,
only risk-taking significantly influenced business performance, highlichting the role of bold and
calculated decisions in shaping financial outcomes. The results collectively show that while retail
businesses possess strong entrepreneurial qualities, risk-taking plays a uniquely influential role in
determining their performance within the current competitive environment. Based on the results of the
study, it is concluded that retail businesses in Kidapawan City exhibit a strong entrepreneurial
orientation, demonstrating proactive behavior, creativity, strategic risk-taking, employee empowerment,
and competitive assertiveness. These behaviors suggest that the local retail sector is dynamic and
responsive to market changes. Despite this, only risk-taking was found to have a significant direct
influence on business performance. This implies that the capacity of business owners to engage in
calculated risks remains essential to achieving growth, profitability, and stability. While the other
dimensions did not show a significant direct influence on performance, their high mean scores indicate
that they remain integral to shaping the long-term strategic postute and competitiveness of retail
businesses. Overall, the study concludes that entrepreneurial orientation is evident among retailers in the
city, but its influence on performance is primarily driven by the willingness to take well-considered risks.
The findings of this study recommended that retail owners to further refine their risk-taking strategies
by adopting a more systematic approaches in evaluating opportunities. Additionally, the retail business
may conduct market research, financial risk-taking strategies or analysis and strategic planning. To
institutions like the local government unit, business chambers, and academic organizations, it is
recommended to develop specific training programs that focus on innovation, financial literacy,
recognition opportunities, and competitive strategies. Lastly, to future researchers, it is recommended to
considered other variables like adoption of technology, customer behavior, market competition, and
other factors that may influence the performance of retail businesses.
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The study was limited to 305 owners and managers of registered retail businesses operating for
at least one year in Poblacion, Kidapawan City. Therefore, the findings may not be directly generalizable
to retail businesses located in other cities or municipalities, different geographic ateas, or businesses with
different characteristics, sizes, and operating conditions. The study also focused only on retail
businesses, which may limit the applicability of the findings to other types of businesses or industries.
The study utilized a quantitative descriptive and causal research design and employed multiple regression
analysis to examine the influence of the five dimensions of entrepreneurial orientation—proactiveness,
innovativeness, risk-taking, autonomy, and competitive aggressiveness—on business performance.
However, the data were gathered at a particular period and analyzed based on the respondents’ survey
responses. Therefore, the findings indicate statistical influence or predictive relationships among the
variables but should not be interpreted as establishing definitive cause-and-effect relationships. In
addition, the study relied on self-reported responses from business owners and managers using an
adapted questionnaire with a 5-point Likert scale. Although the instrument demonstrated acceptable
reliability, respondents’ perceptions of their entrepreneurial orientation and business performance may
differ from objectively measured business outcomes. Actual business performance may also be affected
by other factors not included in the study, such as market competition, customer demand, inflation,
economic conditions, technology adoption, and resoutrce availability. Future researchers may consider
broader populations and geographic areas, longitudinal or mixed-method approaches, objective financial
performance measures, and additional variables to provide a more comprehensive understanding of the
relationship between entreprencurial orientation and retail business performance.
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